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The Role of Business Environment Services in Supporting 

the Needs of Emerging Entrepreneurs in Al Sharqiya 

Governorate 

ABSTRACT 

The study aimed to identify the role of business environment services in 

supporting the needs and requirements of the budding entrepreneurs in Al-

Sharqiyah Governorate, knowing the degree of providing business 

environment services in its various dimensions (financial services, 

administrative services, legal services, marketing services) in the Al-

Sharqiyah North Governorate, and knowing the level of support for the 

needs and requirements of the budding entrepreneurs (empowerment, 

training, and moral support) in Al-Sharqiyah Governorate, and the role that 

business environment services play in supporting the needs of the budding 

entrepreneurs in Al-Sharqiyah North Governorate .  The researcher relied 

on the analytical descriptive approach, and the study population consisted 

of the budding entrepreneurs in the Al-Sharqiyah North Governorate, who 

numbered 8050 male and female entrepreneurs. The simple random sample 

was used to select 100 male and female entrepreneurs, and the 

questionnaire was used as a tool for the study. The findings found that 

financial, administrative, legal and marketing services were available to an 

intermediate degree from the entrepreneurs' point of view. Empowerment, 

training, and moral support for entrepreneurs have been moderate. There is 

a statistically significant impact at the (α≤0.05) level of business 

environment services in support of emerging entrepreneurs' needs in 

North-East governorate. The results showed a statistically significant 

impact at the level of (α≤0.05) both financial, administrative, legal and 

marketing in support of emerging entrepreneurs' needs in North-East 

governorate. 

Keywords: Services  -  Business Environment  - Needs - Entrepreneurs – 

Junior
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