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Abstract

Many talented graduates and job seekers in Oman are continually looking for jobs that
matching their university's qualification or to develop their talents in seizing the
opportunities and participating in the challenges within the market. So it's very logically
that any one of them has the desire to help himself. The purpose of this study is to deliver
information and knowledge to job seekers about the meaning of entrepreneurship, the
economic role that market leaders play, and the skills that a job seeker acquires from
entrepreneurship. The researcher used the methodology of the quantitative and the
collective data through a questionnaire that shared them with different graduated and
talented work seekers. The researcher initially distributed the questionnaire to a group of
ten people and then they modified the format of the questions with some notes, also that
the researcher reformulated it and distributed it to the job seekers, graduates and talented
people for whom this questionnaire is made. Then the results were analyzed through the
Statistical Package for the Social Sciences program. Through careful and planned
integration, the finding in this study is the graduate the talented and the entrepreneur will
be the real partners in Omani economic growth when they made their private jobs.
Among the recommendations of the study, there should be training implementation for
the programs to contribute to the development of entrepreneurship for job seekers,
graduates and talented persons, as well as reconsidering the encouragement and spread of
the culture of entrepreneurship among university graduates, school graduates, talented
persons in the higher education institutions and the various educational programs stages,
and different training courses. The consequences of data analysis are imperative to
provide sufficient knowledge to the students, whether they are school graduates or from
higher education institutions, besides establishing continuous courses in spreading
knowledge about entrepreneurship and its importance to the individuals and the states.
This research limitation would have benefited from the wide range of participants from

diverse groups of graduates, job searchers, and entrepreneurial talents.

Keywords: Oman, entrepreneurship, challenge, talent, opportunity and graduation.
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Chapter One: Introduction

1.1 Background
The global climate of business is negatively impacted by several recessions, which

affected the overall growth. Such climate is affected several different jobs that both
public and private sectors offers every year. Governments solicit many projects or
initiatives that help citizens to generate enough income to provide a decent lifestyle to
families. One of the main initiatives is the Entrepreneurship programs supported by many
private and public sectors organizations (Al-Riyami, R. et al., 2002).

The Sultanate of Oman has benefited from its modest oil revenues to develop the country
and improve the public’s access to health care, education and social services, through the
opportunities and challenges that existed at the time, despite its late entry into the modern
world also an important development in building a strong infrastructure has been carried
out. This facilitated improvement in transportation and social and economic development,
especially in education, has benefited women in general and men as well. Increasing
educational opportunities for women and levels of education for both genders will
ultimately lead to increased productivity, which will far outweigh any potential costs in
salaries and repatriation financing. Women as a resource are not greatly exploited
because of the interactions of cultural, economic, and educational forces that affect their
career options, career advancement, and job marketing. Al-Riyami, R. etal. (2002).

Unemployed colleges' graduates, universities and public education constitute a large
reserve of untapped human resources and their role in economic development has become

a very important issue in developing and civilized countries.

Oman’s 2020-2040 vision takes youth as a key factor that is expected to participate
positively for a great contribution to Oman economic growth. Youth could be either
graduates or talented youngsters who are brave and have specific business ideas and
willing to face the risks to fulfil their entrepreneurial dreams. (Oman 2040 vision.

https://www.2040.0m/en/oman-vision-2040/about-the-vision/).

Entrepreneurship denotes a group of people who initiate a new small business to gain

some profits and have a talent for risk and bearing losses. It is a private business without



sharing with the government or the private sector. When the business is successful, it

will grow and open other business for a big company to compete with other firms.

As a job seeker, I have graduated from the university with a bachelor’s degree and I
haven't found a job yet, currently, I am studying to obtain a master’s degree, I believe that
the state has funded entrepreneurship programs and it will allow me to convert my ideas
and dreams into an actual business that will help me to generate a suitable income to

support my family.

The entrepreneurship programs are the key solution to help job seekers and fresh
graduates to establish a business and contribute to the growth of the national economy.

This research is about the problem that we faced as graduate students from universities or
schools and perhaps the talented people, mainly we do not find any jobs in the labour's
market, after a studying that lasted for 12 years and then 5-6year studying in the
institutions of higher education also we did not find any jobs, we faced the crisis in the

economy besides a large number of unemployment persons.

1.2 Problem statement
There so many unemployed Omanis due to Omani market saturation. This research

explores the opportunities and challenges facing Omani entrepreneurs to better contribute
to the efforts to reduce unemployment amongst Omanis, which in return will contribute

to the growth of the national economy.

1.3 Research Questions
RQ1: What is the role of Omani entrepreneurs in  economic growth.

RQ2: What are the key skills entrepreneurs need.



1.4 Research Objectives
The research objectives are concentrated on the institutions of higher education

(Universities and Colleges) for the offered courses red to study on the issue of business
after study, will these courses fit in to create jobs after graduation! And do these courses
contribute in the future to the growth of the economy and the availability of many jobs

for all graduates and job seekers after study!

ROL1: To investigate the role that entrepreneurs play in the growth of Oman’s national

economy.
RO2: To identify required skills to become an entrepreneur.

In this research, the researcher assumes that there is a role for the businessmen in the
growth of the Omani economy, and the creation of job opportunities for job seekers and
talents that have graduated from their universities and not obtained jobs. It's assumed that
all graduates are eligible to become businessmen because they work for themselves and
contribute to economic growth and reduce the unemployment in Oman in terms of

opportunities and challenges through entrepreneurship.

1.5 Significance of the Study
The importance of this study is to improve the situation for graduates, job seekers and

talented people, and everyone will benefit from this thesis through an understanding of
the meaning of entrepreneurship so that the job seeker and others can establish their own
business to provide material income and grow the economy by participating in the market
by gaining the opportunity and Participating in the challenges towards business success
and reducing unemployment in Oman. It became clear through the analysis and results of
this thesis that the importance of entrepreneurship in Oman is very important for all age
groups from after the age of 15 years so that people can create a job themselves in the
market through entrepreneurship from the challenges and opportunities gained in the

labor market.



Chapter Two: Literature Review

2.1 Introduction
In this chapter, the entrepreneurs in Oman: challenges and opportunities through the

studies that will be presented by this research provide examples from other similar
researches in the same or relative domains. Such review will perfectly position this

research and support arguments used in the coming chapters of this research.

Markovic, R. et al. (2012) their research focused on how to redefine the current
education system as well as educational programs for entrepreneurship for women. In
addition to having multi-dimensional relationships between the concepts of the course
and society based on entrepreneurial experiences. Therefore, creative and interactive
education must provide a new dimension to knowledge achievement. If the women
respondents in this survey questionnaire, will often argue over the freedom to fast ideas
and opinions, then their opinion is the freedom to learn without any other kind of
religious or political control. In the methodology of this study, researchers used the
Pareto Model to identify the education problems that need more attention. They asked
two questions to be answered, and the type of research is quantitative and qualitative.
This approach includes conducting interviews, besides a designed an online questionnaire
for responding to the research questions. In direction to collect the required data, 95
respondents answered the questionnaire and the quantitative stage was conducted based

on this data.

Abbas, A. (2018). Studied the importance of Information Technology (IT) corporations
and the interest of new people in entrepreneurial creativities about IT-based businesses.
The methodology of this study is based on a quantitative technique, a sample of 50
students has been taken; then a descriptive analysis was applied to provide an overview
of the motivation level for the respondents and their ability to start entrepreneurial
projects in relation to the IT-based businesses. The results gave awareness into the
importance of IT businesses in increasing Gross Domestic Product (GDP) growth,

especially in the context of economies that may show some fluctuations.



Hayfaa, T. (2014). Argued that the women in Arab Gulf Countries have nonfinancial
reasons to start their business-like independence and Self-development (e.g. Al-Asfour,
A. et al. (2017). The most common reasons for women’s entreprencurial activities are
entertainment, self-satisfaction and leads to personal development. While economic
reasons are less impotent when women in Oman think of business, their hoppy play a big
role, in terms of what business they think of AIRiyami, R. & McElwee, G. (2003). The
motivations for men and women entrepreneurs Almost the same. like finance profit and
autonomy, women have more responsibility on their flexibility and childcare obligations
as strong motivation to establish their own business, often important of motivation for
women is family support and self-efficacy. Finally, the studies found that Omani women

have a limited chance of a career in the labor market. Al-Riyami, R. (2002).

Magd, A. & McCoy, P. (2014). Highlighted the benefit of encouraging and facilitating
new start-ups while also considering the various factors that motivate entrepreneurs. The
authors conclude by examining the barriers entrepreneurs faced and the steps that
governments can take to facilitate an enabling environment for business start-up and
growth. Educational institutions will also need to play a major role in providing
sustainable supplies of graduates with relevant knowledge and skills to be employed in
the growth of Small to Medium Enterprises (SMEs) in Oman and ultimately assisting in
their growth. Strong partnerships with the industry can be mutually beneficial and
provide a feedback mechanism regarding the suitability of productive graduates in terms
of the target industry for employment. Practical support in terms of childcare and
networking events must also be strengthened to increase women's contribution to

entrepreneurship in Omani society.

Ennis, A. (2015). Investigated how to promote small and medium-sized companies in the
Gulf region, located between the program of the new liberal international policy and the
regional economic circles associated with the mutual meaning of correction. Through the
methodology of this study, the primary data, Oman and Qatar, has been used to foster
entrepreneurship, so far it has become another means for the country's economic growth.
The results of this study, according to what the researcher said, are the promotion of
entrepreneurship in Oman and Qatar, which is driven by the ideological trend. The advice



of international financial institutions and consultants referred to the economies of the
Gulf Cooperation Council (GCC) states regarding entrepreneurship as an example of
their economic challenges. The apparent need to diversify and build opportunities for
young people is a strong incentive, and therefore, contradictions arise from the inherent
contradiction between the logic of politics and the structural logic of the economy. Ennis,
A. (2015).

Oman's Ministry of Technology and Communications (previously information
technology authority (ITA) strategic plan outlines pillars that hold the strategic vision,
and the pillars such as the advancement of the digital community, smart 's services,
vibrant digital systems, information and communication technology system, governance,
standards and policies, mainly the next generation - will get very advanced infrastructure,
promotion and awareness so they can play an important role in supporting the success of
graduates, job seekers and talented people as entrepreneurs. Oman Vision 2040 also
supports the needs mentioned above, with one topic focusing on people and society. The
vision was formulated very well with the support of the highest authority in the Sultanate
of Oman, and therefore public and private sectors should take advantage of this initiative
and build their entrepreneurial centers/programs that include a well-prepared incubator

supported by the professional staff.

2.2 Conclusion
Through reviewing and summarizing the previous literature related to the topic of

entrepreneurs in Oman: challenges and opportunities, this research will be presented
through the pattern of secondary data, data collection by filling out the questionnaire and
discovering the impact of entrepreneurship in Oman in terms of opportunities and
challenges found in entrepreneurs. Most of this literature showed a positive relationship
between entrepreneurship and entrepreneurs expected to graduate from institutions of
higher education able to build projects and entrepreneurship for them or those with
talents in the field of entrepreneurship or entrepreneurship, especially in the success of
entrepreneurship at present due to the lack of government jobs, And high performance in
the competition between graduates and talented entrepreneurs and continuity in

entrepreneurship, in addition to obtaining customer satisfaction.



2.3 Research hypothesis
According to the research conceptual framework:

H1= Significant Relationship between challenges and entrepreneurs in Oman.

H2 = Significant Relationship between opportunities and entrepreneurs in Oman.

2.4 Theoretical Framework:

HB1

Challenges

Entrepreneurs in Oman

Opportunities HB2

Figure 1: Theoretical Framework



Chapter Three: Methodology

3.1 Introduction
The choice of the methodology will be explained at the beginning, and then the

researcher will move to explain the research design, as well as the pros and cons of the
research tools chosen through this letter. Then the discussion of the results to achieve the
goals and assumptions were written in this letter. The researcher also discussed the
sample size, the applied sampling strategy, and the methods of analyzing the data were
used. The conclusion is about a brief discussion about the considerations and ethical
constraints imposed by the research methodology, in addition to the problems

encountered during the research.

3.2 Research Approach
This section describes the method of data collection and data analysis approach by

publishing a questionnaire. The benefits of the quantitative research strategy are that the
applied research approach was the quantitative approach abstract variables are
measurable. Statistical analysis techniques such as descriptive and correlation analysis
were employed to analyses the data to better understand the notions amongst participants.
The data analysis outcome was then used to discuss the result, answer the research
questions, and test the hypothesis.

3.3 Research Design
The purpose of the research is a causal study. The research design refers to the overall

strategy that researchers choose to integrate the different components of the study clearly
and logically, thereby, to ensure well effective research that addresses the problem; it
establishes the plan for the collection, measurement, and analysis of data. Descriptive
Analysis. Statistical analysis techniques such as descriptive and correlation analysis were
employed to analyses the data to better understand the notions amongst participants. The
data analysis outcome was then used to discuss the result, answer the research questions,

and test the hypothesis.

3.4 Pilot Study
In this study, the researcher discusses the results. A pilot study was conducted. Organized

questionnaires were identified with relevant questions on priority topics and used for the

pilot study. Quantitative data was used and the data was collected through a questionnaire

8



that was shared with many graduates and talented job researchers. Google Drive was used
to write the questionnaire, first, the questionnaire was sent to ten people via email and the
social media program (WhatsApp) then they modified the form of the questions and some
notes, and the researcher reformulated them and sent them to job seekers, graduates and
talented people who are included in this questionnaire, the duration time of WhatsApp
and email took nearly a week to get the answers. Then the results were analyzed through
the Statistical Package for the Social Sciences (SPSS) program, and this research focused
on thoughtful entrepreneurs in terms of challenges and opportunities to create a private
job for everyone so that graduates and talented people do not wait for government work,

but rather work alone and generate income for themselves.
1. A random sampling technique is used.
2. The sample size was ten job searchers, graduates and entrepreneurs in AlShargiyah.

3. Job seekers, alumni and entrepreneurs are drawn from public and private sector units in
AlShargiyah.

4. All job searchers, graduates and entrepreneurs identified are not currently working in
the 20 and older age group.

The appropriate statistical tools were used to reach the results using SPSS or Microsoft

(MS) Excel as shown in the findings.

3.5 Research Methods
For this research, the researcher decided to use the research tool in Classical Social

Sciences - Questionnaires Winchester, P. (1999). The questionnaires will be distributed
among the graduates and job seekers, also to the entrepreneurs and talented people, as
well as among the carefully selected employees from the same field of entrepreneurship,
who are part of the country's economic growth and providing job opportunities in the

private area. The advantages and disadvantages of each method are discussed below.

3.5.1Questionnaire
The questionnaires were chosen for this research because it is a reliable and fast way to

collect information from many respondents in an effective and timely manner. Time is

one of the main constraints of complex goals. Surveys are a quick and effective way to

9



reach many respondents in a short period. However, the general disadvantage of
questionnaires is their consistent and rigorous coordination, which eliminates credibility

and honesty. The questionnaires provided printed and clear results.

3.6 Sampling Strategy
Since the purpose of the research is to investigate the role that entrepreneurs play in the

growth of Oman national economy and identify the skills required to become an
entrepreneur. So, the suitable research strategy for this research is to be a quantitative
data analysis following questionnaires. It is possible to link experimental observation and
quantitative research, through measurement. It is concerned with the collection of results
and data. This is survey research. The type of this research is inductive. Sampling is the
process of selecting enough elements from the community so that the results of the
sample analysis are generalizable to the population. There are two types of sampling
(simple random sampling, systematic sampling, stratified random sampling and cluster
sampling)) non-probability sampling (rest sampling, judgments, and quota sampling). In
this research, purposeful samples are taken, which is not likely to be chosen based on
population students, and to investigate factors that affect graduates, talented people, and
entrepreneurs in AlShargiyah. In this paper, the researcher looked for the investigations
into the role that businessmen play in the growth of the Omani national economy and to
determine the required skills to become entrepreneurs. The data will be collected through
a carefully designed questionnaire, and it will be sent to graduates, talented people and
entrepreneurs through Google form Facility. Then the data was analyzed. Data
distribution will be evaluated by averaging. The analysis indicates the investigations into
the role that businessmen play in the growth of the Omani national economy and the

skills required to become entrepreneurs.

3.7 Instrument Design
This research will employ the well-established Likert scale (reference) to assess

participants’ motivation towards the two testing modes. The scores ranged from 1 (very

different from me) to 5 (a lot like me).

10



3.7.1Questionnaires
The questions were built around investigate the role that entrepreneurs play in the growth

of Oman national economy and identify the required skills to become an entrepreneur.
After discussing and consulting various professional, it has been agreed Likert scale is an
appropriate method to collect data from the participants, as it gives the participants the
choice of escalating scale ranging from Strongly disagree to strongly agree. The wording
of the question and the level of difficulty of the language used are important. These are
important because, if the respondent does not understand the words he or she is not going

to be able to respond to the questions. Response format closed question.

3.7.2 Data Collection
The hypothesis was built around there is a role for entrepreneurs in the growth of the

Oman economy and the graduate is qualified to become an entrepreneur. After discussing
and consulting various professional, it has been agreed that the Likert scale the researcher
discusses the results of the survey. A pilot study was conducted. Organized
questionnaires were identified with relevant questions on priority topics and used for the
pilot study. Quantitative data was used and the data was collected through a questionnaire
that the researcher shared with many graduates and talented job researchers. Google
Drive was used to write the questionnaire, at first I sent this questionnaire to ten people
via email and the social media program (WhatsApp) and they modified the form of the
questions and some notes, then | reformulated them and sent them to job seekers,
graduates and talented people who are included in this questionnaire, During the
WhatsApp and email program, it took nearly a week to get the answers. Then the results
were analyzed through the SPSS program, and this research focused on thoughtful
entrepreneurs in terms of challenges and opportunities to create a private job for everyone
so that graduates and talented people do not wait for government work, but rather work
alone and generate income for themselves is an appropriate method to collect data from
the participants, as it gives the participants the choice of escalating scale ranging from

Strongly disagree to strongly agree.

3.8 Methods of Data Analysis
The results of the questionnaire were analyzed by quantitative analysis. Because of the

study's quantitative research approach, it was used to analyze data and results after
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answering the questionnaire questions. Statistical programs are available, such as SPSS
or MS Excel. The results of the questionnaires were presented in the form of tables and

graphs. The main results of this message will be discussed in detail in the next chapter.

3.9 Ethical Considerations
Several ethical issues should be considered in this study. And the most important thing is

the approval related to the participants. All participants (job seekers, graduates, gifted and
entrepreneurs) were informed in advance of the purposes of this project, and they gave
their consent to participate in the answer. Their identities, as well as the names of the
organizations they belong to, are kept strictly confidential, thus meeting the requirements
of the University's Code of Ethics. Finally, all the information gathered in the context of

this message is used for study purposes only and will remain confidential.

3.10 Problems and Limitations
There are many problems and challenges faced by the researcher in this research during

his thesis. Gathering enough participant and the researcher was limited by time and cost;
so it has been decided to choose the most efficient method (questionnaire) instead of

interviews.
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Chapter Four: Finding and Discussion

4.1 Introduction

This chapter discusses the results of the thesis and a summary of the indicators that were

concluded about the research. Moreover, it explains the relationship between independent

variables and dependent variables and how this relationship can be affected each other.

In this chapter, descriptive statistical analysis and data interpretation is presented to

address the research hypothesis and questions. As the design of this research is a

quantitative method, hence the study of the data distribution through the calculation of

the Mean is paramount to understand the data collected from the participants. Bar Charts

were used to visualize the data to make it better and quicker to be understood clearly.

Table 1: Item total statistics

Corrected Item- [Cronbach'’s

Scale Mean if Scale Variance |[Total Alpha if Item
Item Deleted  |if Item Deleted [Correlation Deleted

I have enough knowledge 52.44 62.738 537 .836

of the meaning of

entrepreneurship

I know to start my own 52.39 63.345 576 .833

business

My family motivates to [52.17 65.849 424 .842

start my own business

One of the reasons to start52.45 67.123 293 .850

a business is friends

13




I think positively to seize
the opportunity to start
my own business when

possible

51.85

65.032

479

.839

| have the skills needed to

start my own business

52.15

63.736

537

.836

An important economic
feasibility study to start a

new business

51.73

65.627

459

.840

My idea meets the market

needs

52.00

65.361

487

.839

My Academic
qualifications are one of
the reasons why | start

my own business

52.38

64.553

452

841

Technical support is one
of the reasons that
facilitate the effort to start

my own business

51.98

64.857

.532

.836

logistical support is one
of the reasons hindering
the effort to start my own

business

52.18

65.306

.506

.838
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Difficulties in securing  52.12
funds from the authorities
and the private sector
limit the opportunity to

start my own business

66.953

354

.846

I am familiar with the 52.33
institutions that support
such entrepreneurial

projects.

63.731

.503

.838

There are many ways in  52.13
which entrepreneurship
programs can be offered

in Oman.

65.865

473

.839

There are many ways in  52.09
which entrepreneurship
programs can be taught in

Oman.

63.801

595

.833

The instrument used for this research is internally consistent as the aloha value above 8.0

as shown in table 1.

Table 2: Descriptive analysis

Demographic variables Frequency | Percent(%) | Mean | Std.
deviation
Age Below 20 72 23.8 2.75 1.453
years 01 30.0
20-25 years 42 13.9
26-29 years

15




30-34 years | 38 12.5
34 and 60 19.8
above
Gender Male 139 45.9 1.54 499
female 164 54.1
Nationality Omani 287 94.7 1.05 224
Non-Omani | 16 5.3
Marital status Single 167 55.1 1.45 498
Married 136 44.9
| have enough Strongly 28 9.2 3.44 1.140
knowlledge of the disagree 33 109
meaning of Disagree
entrepreneurship 61 20.1
Neutral 139 45.9
Agree 42 13.9
Strongly
agree
| know to start my | Strongly 14 4.6 3.49 1.019
own business disagree 40 132
Disagree 69 228
Neutral 143 47.2
Agree 37 12.2
Strongly
agree
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My family Strongly 9 3.0 3.72 999
motivates me to disagree 31 102
start my own .

Disagree
business 59 19.5

Neutral 142 46.9

Agree 62 205

Strongly

agree
One of the reasons | Strongly 20 6.6 3.43 1.116
to start a business is | disagree 45 14.9
friends Disagree

9 68 22.4

Neutral 124 40.9

Agree 46 15.2

Strongly

agree
| think positively to | Strongly 15 5.0 4.03 .998
seize the | disagree 9 3.0
opportunity to start Disagree
my own business 29 9.6
when possible Neutral 149 49.2

Agree 101 33.3

Strongly

agree
I have the skills Strongly 12 4.0 3.74 1.040
needed to start my | disagree 08 0.2
own business Disaaree

? 58 19.1
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Neutral 135 44.6
Agree 70 23.1
Strongly
agree
An important Strongly 8 2.6 4.15 .965
economic disagree 12 40
feasibilit t .
easibility study to Disagree
start a new business 37 12.2
Neutral 115 38.0
Agree 131 43.2
Strongly
agree
My idea meets the | Strongly 12 4.0 3.88 949
market needs disagree 10 33
Disagree 54 178
Neutral 153 50
Agree 74 24.4
Strongly
agree
My Academic Strongly 17 5.6 3.51 1.097
qualifications are disagree 41 135
one of the reasons .
Disagree
why | start my own 68 224
business Neutral 125 41.3
Agree 52 17.2
Strongly
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agree

Technical support | Strongly 8 2.6 3.91 934
is one of the disagree 17 56
reasons that Disagree
facilitate the effort 48 15.8
to start my own Neutral 152 50.2
business

Agree 78 25.7

Strongly

agree
logistical support is | Strongly 5 1.7 3.71 926
one of the reasons | disagree 26 8.6
hindering the effort .

Disagree
to start my own 9 26.1
business Neutral 136 44.9

Agree 57 188

Strongly

agree
Difficulties in Strongly 9 3.0 3.77 997
securing funds from | disagree 26 8.6
the authorities and Disagree
the private sector 62 20.5
limit the Neutral 136 44.9
opportunity to start

_ Agree 70 23.1

my own business

Strongly

agree
| am familiar with Strongly 13 4.3 3.56 1.096
the institutions that | disagree 43 142
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support such Disagree 71 23.4
entrepreneurial Neutral 114 37.6
projects.
Agree 62 20.5
Strongly
agree
There are many Strongly 6 2.0 3.76 916
ways in which disagree 24 29
t hi _ '
entrepreneurship Disagree
programs can be 64 211
offered in Oman. | Neutral 152 50.2
Agree 57 18.8
Strongly
agree
There are many Strongly 7 2.3 3.88 950
ways in which disagree o5 8.3
hi .
entrepreneurship Disagree
programs can be 56 18.5
taught in Oman. Neutral 149 49.2
Agree 66 21.8
Strongly
agree

Obj1: achieved by developing survey gquestions and collect the data and amylase it. The

questions used for this objective are
Q3: My family motivates me to start my own business (RO1, page 32)

Q4: One of the reasons to start a business is friends (RO1, page 32)
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Q5: I think positively to seize the opportunity to start my own business when possible
(RO1, page 33)

Q7: An important economic feasibility study to start a new business (RO1, page 34)
Q8: My idea meets the market needs (RO1, page 34)

Q10: Technical support is one of the reasons that facilitate the effort to start my own
business (RO1, page 35)

Q11: logistical support is one of the reasons hindering the effort to start my own business
(RO1, page 36)

Q12: Difficulties in securing funds from the authorities and the private sector limit the
opportunity to start my own business (RO1, page 36)

Obj2: achieved by developing survey questions and collect the data and amylase it. The
questions used for this objective are

Q1: I have enough knowledge of the meaning of entrepreneurship (RO2, page 31)
Q2: I know to start my own business (RO2, page 31)
Q6: I have the skills needed to start my own business (RO2, page 33)

Q9: My Academic qualifications is one of the reasons why I start my own business (RO2,

page 35)

Q13: I am familiar with the institutions that support such entrepreneurial projects (RO2,

page 37)

Q14: There are many ways in which entrepreneurship programs can be offered in Oman
(RO2, page 37)

Q15: There are many ways in which entrepreneurship programs can be taught in Oman.
(RO2, page 38)
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Figure 2: I have enough knowledge of the meaning of entrepreneurship

Almost 59.8% of the respondents agree that they have enough knowledge of
entrepreneurship meaning and those who are their ages between 20-25 years represented

by 30% so they measured by statistics of (M= 3.44, SD=1.140) [Q1].

| have the knowledge to start my own businessoaldll = gsdia s 3 b aall g8

Frequency
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Figure 3: I know to start my own business



Likewise, 59.4% indicated that they know to start their project, which is measured by
statistics of (M=3.49, SD=1.019) [Q2].

My family motivates to start my own businessoalill e g2 13883 3 ol
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Figure 4: My family motivates to start my own business

67.4% of respondents mentioned that their family motivated them to start their own
business. The number of Omanis who answered the questions are represented by 92.1%,

while those who had an academic qualification of a bachelor’s degree represented by

40.3% (M = 3.72, SD = .999) [Q3].

One of the reasons to start a business is friends =sBuaYl aa s lasl Jaall £ 38 Clacd 2ad

Frequency
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Figure 5: One of the reasons to start a business is friends



Statistics of (M =3.43, SD =1.116) confirmed that 56.1 % of respondents agreed that

friends are motivated to start a business, according to the following statistics [Q4]

| think positively to seize the opportunity to start my own business when possiblesy; 3 il Sleany ilaal Jedy bl
dlE % Ladie alddl las
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Frequency

=0
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B3t Ladie palill les o dy b dua il

Figure 6: | think positively to seize the opportunity to start my own business when

possible

82.5% of the respondents were positively considering the opportunity to start their own
business when it's possible, which is reflected in the resulting statistics (M =4.03, SD

=.998) [Q5].
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Figure 7: I have the skills needed to start my own business



According to the statistics of demographic data, the number of married people was 44.9%
which is lesser than single people. Therefore, 67.7% of respondents indicated that they

possess the needed skills to start their own business measured by statistics of (M =3.74,

SD =1.040) [Q6].

An important economic feasibility study to start a new business uia lad Jes £ 2y dage At o gd Al
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Figure 8: An important economic feasibility study to start a new business

According to the results of the questionnaire of demographic data, the Omanis
represented by 92.1%, and the marital status of single women were 55.1% which is more
than married people. The Participants suggested that an economic feasibility study is

important to start a new business, where 81.2% were positive (M =4.15, SD =.965) [Q7].

My idea meets the market needs Gs-dl Slalaba| of <8

Frequency

=0

Strongly Disagree Disagree @alse o= MNeutral wls- Agree salsa Strongly agree
s aalse as Sy salse

My idea meets the market needs G-l Slalbs| o0 5,58

Figure 9: My idea meets the market needs
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Statistics of (M =3.88, SD =.949) have suggested that people strongly agree that their
idea meets the needs of the market at 74.9%, while females are represented by 54.1% and
possessed an academic qualification of bachelor's degree by 40.3%, and those who are

their ages ranged between 20-25 years are represented by 30% [Q8].
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Figure 10: My Academic qualifications is one of the reasons why | start my own

business

A statistic of (M =3.51, SD =1.097) indicates that 58.5% of participants believe that

academic qualifications are the reasons for starting their own business [Q9].

Technical support is one of the reasons that facilitates the effort to start my own business 3l Gl & aal @l asatl
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Figure 11: Technical support is one of the reasons that facilitate the effort to start my own

business
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75.9% of respondents consider that technical Support is one of the reasons that facilitates

the efforts to start their own business (M =3.91, SD =.934) [Q10].

logistical supportis one of the reasons hindering the effort to start my own business.ill w81 sl Sieaslll sl
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Figure 12: logistical support is one of the reasons hindering the effort to start my own
business

Logistical Support (M =3.71, SD =.926) was also conceived by 63.7% of respondents

who agree that it's one of the reasons facilitating the efforts to start their own business

[Q11].
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Figure 13:Difficulties in securing funds from the authorities and the private sector limit

the opportunity to start my own business

Participants also suggested (68%) that difficulties in securing funds from the authorities

limit the opportunity to create their businesses (M = 3.77, SD =.997) [Q12].
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Figure 14: 1 am familiar with the institutions that support such entrepreneurial projects.

58.1% of participants are familiar with institutions that support such entrepreneurial
projects (M = 3.56, SD = 1.096) then they are age 20-25 year by 30% [Q13].
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Figure 15:There are many ways in which entrepreneurship programs can be offered in
Oman

Most respondents (69%) answered that there are many ways in which entrepreneurship

programs can be offered in Oman (M = 3.76, SD = .916) (Q14).
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Figure 16: There are many ways in which entrepreneurship programs can be taught in

Oman.

Most respondents of (71%) answered that there are many ways in which entrepreneurship
programs can be taught in Oman (M = 3.80, SD =.950) (Q. 15).
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4.1 Discussion
Based on the analysis of the above metadata, it can be said that the majority considered

that opportunities and challenges as the major factors for entrepreneurs, because through
the opportunities seized in the market or the challenges resulting from success, the
talented and job searchers were able to fully know how to capture every opportunity they
encounter to obtain the opportunity and participate in the challenges with others to be
successful in the market of works and have the ability to compete besides to
communicate with entrepreneurs so that they can establish joint private businesses
between them and to reduce unemployment in the country, which in turn led to
improving relations between them. for example, the company needed an employee to
work on the job, then they are doing advertising on the web sites or social media, this is
an opportunity for job seekers to get them to register. More jobs mean more income, and
this increases the demand for goods and services and thus increases production. Thus the
demand for jobs increases again and so on. Thus, creating an opportunity in the field of
entrepreneurship makes more demand and increases economic growth, for example in the
opportunity to open Omani projects with Omani hands and employ them in Omani work.
Market opportunity. An example of the challenges that many job seekers and graduates
face, as well as talented people who possess the skills and abilities to face challenges in
various areas of life to gain many opportunities, are financial commitments. There are
many talented job seekers and graduates who wanted to set up their projects, but after
studying their idea and discussing it with many experienced individuals they are facing
difficulty with money, which is the main reason for establishing projects and there are
many bodies that support job seekers in establishing their projects. And also the
insufficiency of the borrowed money, but researchers and others of this fear that they are
unable to repay the money borrowed from these bodies, and then they face many
problems, including, for example, the demand from the competent authorities to pay the
money. Also, researchers fear not clarifying their idea and reducing its promotion and
therefore rejecting it from the funding agencies. | suggest promoting and instilling a
culture of entrepreneurship for all, from job seekers, graduates, and others, so that the
procedures are facilitated and the job seeker and others can establish projects and others,

financial support and reduce or cancel benefits, then give attention to instructing young
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people on entrepreneurship. There is very noticeable the collected data, which positively
affected their general perception of establishing projects and businesses with

entrepreneurs.

The questionnaires consisted of two sections, section A focused on collecting
demographic data, they are four questions only. Section B consisted of fifteen statements
presented via Likert scale (Strongly disagree, Disagree, Neutral, Agree, strongly agree),
the statements and questions focused on the Opportunities and Challenges of
Entrepreneurs in Oman. As a career option, graduates tend to become job searchers in the
established government or private sector. Also, it is caused by insufficient understanding
and lack of information for graduates or job searchers for entrepreneurship; moreover,
there are many problems in the implementation of private business. Some of the evidence
supporting these statements are: Entrepreneurial curricula within universities in Oman do
not contain a strict standardized formula and a lack of skilled lecturers who can present a
new model on the importance of entrepreneurship. Moreover, the centers of
entrepreneurship within the educational institution do not operate effectively, and the lack

of cooperation between educational institutions and the public and private sectors.

They live in a period of unemployment and job scarcity. The student studies
approximately three to six years in postgraduate studies to be able to find a job and to
inhabit himself with work and develop his skills and abilities in governmental and private
sectors in the Sultanate of Oman. This research is focused on studied entrepreneurs in
terms of challenges and opportunities to create a private job for everyone so that
graduates and talented people do not wait for government work, but rather work on their
own and bring income to aid them in their life. Among the recommendations of the study
is the implementation of training programs that contribute to the development of
entrepreneurship for job seekers, graduates and talented people, as well as reconsidering
the encouragement and spread of the culture of entrepreneurship among university
graduates, school graduates and talented people in higher education institutions and the
various educational programs stages, and in various training courses. Then he suggested

adding a compulsory subject Entrepreneurship to the curricula of high school students,
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and it should also be added on a larger scale as a basic curriculum in higher education

institutions of universities and colleges in the Sultanate of Oman.

The challenges on this research are motivated the family to start their own business,
friends the one reason to start own business, then the technical support of facilities is
second reason to start own business, the other challenge on this research are logistical
support other reason of hindering to start own business and end challenge is familiar with
institutions support such entrepreneurial project. then the other variable in this research is

an opportunity.

The opportunities on this research are the think positively to size opportunity to start own
business when possible, the second opportunity is having skill needed to start own
business, then the idea meets the market needs, and the other opportunity is difficulties in
securing funds from the authorities the private sector limits the opportunity to start own
business, and the final opportunity is academic qualifications is one of the reasons when

starting own business.

The centers affiliated with entrepreneurs can play a very important role in enhancing the
entrepreneurial skills of talented Omani graduates and job searchers so that they can
establish their projects and businesses to enhance their skills with high efficiency and
effectiveness to fill their time and enter their income. Government should provide a
center where leadership, past successful stories, best practices, advice, supporting and
direction can be provided. The above points will prepare the entrepreneurial sectors and

job searchers to be ready and play a vital role in Oman 2040 Vision.

4.1.1 Correlation data analysis
Correlation analysis is the strength of the relationship between two gquantitative variables

statistically in the evaluation (Franzese & luliano, 2019).

The correlation matrix shows the correlation coefficient for every combination of
variables. Mainly there are three rows: one for the challenge, and the second for
opportunities, and the other for entrepreneurs besides that there are three columns: one
for the challenge, while the second for opportunities and the other for entrepreneurs

where each row and columns intersect, its seen that the correlation coefficient between
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those two variables, so in this quadrant of the matrix shows that the correlation
coefficient between challenge and entrepreneur in Oman. Correlation Pearson index on
the relations of all variables of the study, based on the ranges from negative (-1) to
positive (+1) coefficient values. According to the data analysis of correlation coefficient

illustrates their positive relationships between all variables,

Table 3: Correlation

Correlation (N=303) Entrepreneur | Challenge Opportunities
Entrepreneur Pearson Correlation 718** S576**
Challenge Pearson Correlation | .718** 612**
Opportunities Pearson Correlation | .576** 612**

Through the results of the data analysis of the correlation coefficient, its relationship was
shown positively between all the variables, in the impact of challenges or in the impact of
opportunities to lead to the success of entrepreneurs in Oman.

= Challenge and Entrepreneurs in Oman
Shown from the analysis there is a positive relationship between challenges with the
entrepreneurs in Oman, (.718) that mean the challenges facing entrepreneurs and
entrepreneurs are present in the Omani market, and the government must provide the
appropriate economic environment for entrepreneurs and invest easily so that competition
in the market and an increase in income produce local production for the Omani market
and generate a lot of jobs opportunities for individuals, and this confirms the hypothesis
that there is a positive relationship between challenges and entrepreneurship. So There is
a positive Relationship between challenge and entrepreneurship in Oman the Pearson

Correlation value is 0.718.

» Opportunities and Entrepreneurs in Oman
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It is clear through the analysis that the positive relationship between the opportunities in
the market and entrepreneurship, and that the presence of opportunities to invest in the
Omani local market increases the strength of the economy and maintains the competitive
level in the global markets and produces financial returns for individuals and
entrepreneurs in the market recovery and creation Opportunities for employment and
continuity of financial flows. So the hypothesis of the Significant Relationship between
opportunities and entrepreneurship in Oman the as per the Pearson Correlation value is
0.576, is positive Relation.

This analysis helps us to support the hypotheses of the study and that the positive
relationships between the hypotheses and variables increase, the higher the percentage of
the challenges variable the dependent variable will be affected, either by an increase or a
decrease and also a change in the percentage of the opportunities variable will correspond
to the hypothesis of its impact by the increase in entrepreneurs in Oman and impact All
the independent variables have their main variable and this leads to the expected results
of the study will be positive and help us find appropriate solutions to the problem of

study.
Product
Potential L Entrepreneurial
opportunity » Capabilities > opportunity
Customers

Figure 17: Entrepreneurial opportunity creation process (source: research gate .net)

35



4.1.2 Hypothesis of the Study
Hypothesis testing aims to find the relationship between variables, and through this

research, this analysis helps us support the hypotheses of the study and that the positive
relationships between the hypotheses and variables increase, through our use of the SPSS
program to test and analyze the research hypothesis. The relationship is that whenever the
percentage of challenges variables increases, the entrepreneur variable will be affected,
either by increase or decrease and also the change in the percentage of the opportunity
variable will correspond to the hypothesis of its impact through the increase of the
entrepreneur. All independent variables have their main variables, and this leads to the
expected results of the study that will be positive and help us find the appropriate solution

to the study problem.
According to of correlation value of the hypothesis of variables:

H1: Retained as supported by the data statistics, where it has been confirmed that the
correlation between challenge and entrepreneurship in Oman the Pearson Correlation
value is 0.718, positive Relation. Furthermore, the descriptive analysis principle
component Analysis (PCA) indicated that (M=3.77 and SD=.997). This means that the
government must provide the appropriate economic environment for entrepreneurs and
investment easily so that competition in the market and an increase in income will
produce local production for the Omani market and generate a lot of job opportunities for

individuals.

H2: Retained as supported by the data statistics, where it has been confirmed that the
correlation between opportunities and entrepreneurship in Oman the Pearson Correlation
value is 0.576, positive Relation. Furthermore, the descriptive analysis principle
component Analysis (PCA) indicated that (M=3.74 and SD=1.040). this to lead there
positive relationship between the opportunities in the market and entrepreneurship, and
that the presence of opportunities to invest in the Omani local market increases the
strength of the economy and maintains the competitive level in the global markets and
produces financial returns for individuals and entrepreneurs in the market recovery and

creation Opportunities for employment and continuity of financial flows
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H3: Retained as supported by the data statistics, where it has been confirmed that the
correlation between the challenge and opportunities is significant the Pearson Correlation
value is 0.612, positive Relation. Furthermore, the descriptive analysis principle
component Analysis (PCA) indicated that (M=4.03 and SD=.998). This means that
entrepreneurship in the market to create investment opportunities with the presence of
challenges, the investment can be achieved and contribute to increasing local production
and creating economic competitiveness, which results in economic recovery and job

security for individuals and achieving the continuity of economic development.

4.2 Findings
Through careful and planned integration, the graduate, the talented and the entrepreneur

will be the real partners in Omani economy growth when they establish their private
businesses. Among the recommendations of this study, there should be training
implementation for the programs to contribute to the development of entrepreneurial
skills amongst seekers, graduates and talented persons, as well as reconsidering the
encouragement and spread of the culture of entrepreneurship among university graduates,
school graduates, talented persons in the higher education institutions and the various
educational programs stages, and different training courses. The consequences of data
analysis are imperative to provide sufficient knowledge to the students, whether they are
school graduates or from higher education institutions, besides establishing continuous
courses in spreading knowledge about entrepreneurship and its importance to the

individuals and the states.
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Chapter Five: Conclusion and Recommendations

5.1 Conclusion
Through the study's results, it's proved that the relationships between the independent and

dependent variables are interconnected in the role of entrepreneurs. Challenges and
opportunities for graduates, talented people and job searchers also to manage and
understand entrepreneurship, it’s clear that everyone can understand and find the ability
to write an economic feasibility study so that he can seize opportunities and Challenges in
the market to gain confidence to be a successful entrepreneur. It is feasible for a job
seeker to know about all the courses and programs that are held in Oman, so that he can
apply and teach entrepreneurship in various ways, including the full knowledge of the
state to secure funds from the authorities to help the researcher find work opportunities.
Technical and logistical support are the two factors that facilitate the starting of their own
business depending on their idea that meets the market's need and raises the economy in
Oman, the study dealt with the role of entrepreneurs in Oman, and the factors
investigated the challenges of job seekers in establishing their projects and businesses,
the current opportunities for growth and expansion, in addition to the problems that delay
the progress of every job searcher in entrepreneurship. The environment and the issues
they face in their daily lives influence their personalities, goals, and outlook. In this
section, the researcher begins by presenting some practical recommendations that
emerged throughout this study. The study also made it possible to develop questions for

future research.

5.2 Recommendations
This research indicates that entrepreneurship programs in Oman in terms of challenges

and opportunities that will be re-positioned to fit Oman Vision 2040 and the intuitive
definition and sufficient knowledge of every researcher and graduate of all authorities
that can achieve entrepreneurship in Oman, can be achieved below some of the

recommendations that can be focused:

(1) Comparative studies on entrepreneurship by job searchers and talented people in other
Arab countries should yield interesting cultural issues. For example, how does the

experience of job seekers and graduates in entrepreneurship compare in other countries?
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(2) In general, the sample was chosen from the graduates, the job searchers, and the
talented people as well. More similar studies should explore other, particularly less well-

off (Omani graduates and job searchers).

(3) The public and private sectors should work together to better enhance the logistics

program

(4) Universities should invite businessmen/businesswomen to tell the graduate students

and the job seekers about their working experiences to motivate them.

(5) There is an urgent need for a specialized center dedicated to supporting the
development of entrepreneurship and nurturing intellectual students, talented people and

job seekers.

5.2.1 Limitations
This research would have benefited from the wide range of participants from diverse

groups of graduates, job searchers, and entrepreneurial talents.

5.2.2 Future directions
It would have been very fruitful if the scope of the research had been expanded to

include more opportunities and challenges in entrepreneurship so that each graduate
could learn how to start his project, and also for talented people in how to seize
opportunities and overcome the challenges in entrepreneurship, as well as for job seekers.

39



References

Abbas, A. (2018). Entrepreneurship and Information Technology Businesses in
Economic Crisis. International journal Entrepreneurship and Sustainability
Issues, pp. 682-692.

Al-Riyami, R., Warren, L., & McElwee, G. (2002). Opportunities and challenges for
Omani women entrepreneurs. International journal of Entrepreneurship and

Innovation, pp. 133-144.

AlRiyami, R. & McElwee, G. (2003). Women entrepreneurs in Oman: some barriers to

success. Career Development international, pp. 339-346.

Al-Asfour, A., Tlaiss, H., Khan, S., & Rajasekar, J. (2017). Saudi women's work
challenges and barriers to career advancement. Career Development
International, pp. 184-199.

Ennis, C. (2015). Between Trend and Necessity: Top-Down Entrepreneurship Promotion
in Oman and Qatar. The Muslim World, pp. 116-138.

Franzese, M., & luliano,, A. (2019). Correlation Analysis. Academic Press, pp. 106-721.

Hayfaa, T. (2014). Women's Entrepreneurship Barriers and Culture: Insights from the
United Arab Emirates. Entrepreneurship, pp. 289-320.

Magd, H., & McCoy, M. (2014). Entrepreneurship in Oman: Paving the Way for a

Sustainable Future. Procedia Economics and Finance, pp. 1632-1640.

Markovic, M. R., Lindgren, C., Grozdanic, R., Markovic, D., & Salamzadeh, A. (2012).
Freedom, Individuality and Women's Entrepreneurship Education.
Entrepreneurship Education- A Priority for the Higher Education Institutions,

Forthcoming.

40



Winchester, H. (1999). Interviews and Questionnaires as Mixed Methods in Population
Geography: The Case of Lone Fathers in Newcastle, Australia. The Professional

geographer, pp. 60-67.

41



Appendices

Strongly

disagree

Disagree

Neutral

Agree

Strongly

agree

| have enough
knowledge to meaning

of entrepreneurship

I have the knowledge
to start my own

business

My family motivates
to start my own

business

One of the reasons to
start a business is

friends

| think positively to
seize the opportunity to
start my own business

when possible

| have the skills needed
to start my own

business

An important economic
feasibility study to start

a new business

My idea meets the
market needs

My Academic
qualifications is one of

the reasons why | start
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my own business

Technical support is
one of the reasons that
facilitates the effort to

start my own business

logistical support is
one of the reasons
hindering the effort to
start my own business

Difficulties in securing
funds from the
authorities and the
private sector limit the
opportunity to start my
own business

I am familiar with the
institutions that support
such entrepreneurial
projects.

There are many ways
in which
entrepreneurship
programs can be
offered in Oman.

There are many ways
in which
entrepreneurship
programs can be taught
in Oman.
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